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ABSTRACT

The rapid expansion of chinese internet neologisms pre-
sents significant challenges and opportunities for univer-
sity-level chinese language teaching. As digital commu-
nication transforms vocabulary, discourse norms, and
stylistic conventions, higher education must adapt its pe-
dagogical strategies to contemporary linguistic realities.
This study combines theoretical analysis of chinese and
international scholarship with an examination of online
media sources and a pedagogical experiment involving
100 university philology students. Traditional instructio-
nal approaches were compared with interactive methods
that integrated internet neologisms into classroom activi-
ties, including media analysis and contextual interpreta-
tion. The findings indicate increased student maotivation,
measurable vocabulary expansion, and improved ability
to infer meaning and stylistic nuance from context. The
results demonstrate that systematic integration of internet
neologisms into university instruction enhances linguis-
tic competence and digital literacy while supporting stu-
dents’ engagement with modern chinese discourse within
an academic framework.

This work is licensed under a Creative
Commons Attribution-NonCommercial-
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RESUMEN

El rapido crecimiento de los neologismos del chino en in-
ternet plantea importantes desafios y oportunidades para
la ensefianza del idioma chino en el ambito universitario.
A medida que la comunicacion digital transforma el voca-
bulario, las normas discursivas y las convenciones estilis-
ticas, la educacion superior debe adaptar sus estrategias
pedagdgicas a las realidades lingUisticas contempora-
neas. Este estudio combina un andlisis tedrico de la lite-
ratura académica china e internacional con el examen de
fuentes de medios en linea y un experimento pedagdgico
realizado con 100 estudiantes universitarios de filologia.
Se compararon los enfoques tradicionales de ensefianza
con métodos interactivos que integraban neologismos de
internet en las actividades de clase, incluyendo el analisis
de medios y la interpretacion contextual. Los resultados
muestran un aumento en la motivacion de los estudiantes,
una expansion medible del vocabulario y una mejora en la
capacidad para inferir significados y matices estilisticos a



partir del contexto. Los hallazgos demuestran que la inte-
gracion sistematica de neologismos de internet en la en-
sefianza universitaria favorece el desarrollo de la compe-
tencia linguistica y la alfabetizacion digital, al tiempo que
fomenta la participacion de los estudiantes en el discurso
chino contemporaneo dentro de un marco académico.

Palabras clave:

Educacion Superior, Alfabetizacion Digital, Innovacion
Pedagdgica, Competencia Linguistica, Ensefianza Del
Idioma Chino.

INTRODUCTION

The rapid development of digital technologies and the
growing influence of artificial intelligence are transforming
multiple spheres of social life, including communication,
knowledge production, and education (Caceres-Mesa,
2026; Sattari-Ardabili & de Hoyos-Guevara, 2026). These
technological transformations are closely connected to
broader processes of globalization, which increase the
intensity of external factors influencing language systems
(Afanasyeva et al., 2021; Mambetalieva et al., 2025). As
societies adopt new digital tools and forms of interaction,
new realities emerge within languages, giving rise to neo-
logisms used to denote them (Kuznetsov, 2024).

A key source of neologism formation is online communica-
tion, where linguistic innovation occurs rapidly through so-
cial media, forums, and other digital platforms (Chernova
et al., 2025). These trends fully apply to the chinese lan-
guage as well. It is important to note that china has the
largest number of active internet users, for whom normal
social interaction is unimaginable without the internet
(Wang, 2024). Consequently, the online space has beco-
me a dynamic communicative environment that accelera-
tes both the formation and dissemination of neologisms.
Over the past 25 years, the number of reprints of neolo-
gism dictionaries in china has exceeded fifteen editions.

Chinese internet vocabulary is enriched each year with
new concepts that enter online discourse (Vlasova, 2024).
This process is largely driven by the gaps in the tradition-
al chinese lexical system, which lacks terms for newly in-
troduced objects and technologies. The spread of online
communication platforms has changed the principles of
interaction and etiquette among chinese internet users,
which are now based on the principle of linguistic econo-
my — allowing users to avoid lengthy, complex lexical con-
structions. Within the online community, there is a prevail-
ing view that borrowed neologisms bring modernity and
freshness to written language (Emel’yanenko et al., 2021).

The specificity of online discourse originally lay in the
use of english as the main language of communication,
whose rules chinese users also had to follow. The english
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abbreviations and neologisms adopted by chinese inter-
net users gradually entered the chinese digital space and
became part of everyday speech and life. However, such
linguistic expansion has provoked criticism in the media
and academic circles, as the widespread use of neolo-
gisms may, in the long term, lead to the latinization of chi-
nese writing and the loss of the sociocultural unigueness
of the chinese language — its purity, logographic script,
and traditional writing system.

The penetration of neologisms and alphabetic words —
mostly of english origin — into daily life has produced hy-
brid “mixed words” that have taken firm root in the chinese
lexicon. In a strategic perspective, scholars warn that this
trend could threaten the ecological balance of the chi-
nese language (Kuteneva et al., 2021). To counter these
linguistic risks and threats, the chinese government has
taken measures to monitor ideology, moral standards, and
online behavior, directing these efforts toward the regula-
tion of internet slang. At the same time, public authorities
place significant responsibility on communication plat-
forms (Lyulina & Efimenko, 2022).

In the context of higher education, these linguistic transfor-
mations require a reconsideration of traditional approach-
es to chinese language teaching. University students are
active participants in digital communication and are con-
stantly exposed to internet neologisms in social media,
news platforms, and online forums. Ignoring this layer of
vocabulary creates a gap between academic language
instruction and real communicative practice. Therefore,
the pedagogical integration of internet neologisms into
university curricula becomes not only a linguistic issue
but also an educational necessity aimed at developing
students’ linguistic adaptability, critical thinking, and digi-
tal literacy within the framework of contemporary chinese
discourse.

The purpose of this article is to analyze the current is-
sues related to the use of chinese neologisms in online
communication.

METHODOLOGY

The reliability and validity of the obtained data were en-
sured through a theoretical analysis of chinese and fore-
ign scientific literature, as well as an examination of online
media sources (blogs and social networks).

In writing the article, it was taken into account that the
concept of “neologism” encompasses a wide range of
differentiated groups of slang and abbreviations: english
and chinese alphabetic abbreviations, mixed models
combining letters and characters, initialisms, alphanume-
ric and numeric abbreviations, phonetic substitutions, and
emoticons.



The study made extensive use of surveys, observation,
and a pedagogical experiment. The research involved a
group of 100 second-year philology students, who were
asked to complete several instructional modules:

1. Using traditional methods of working with texts
and dictionaries;

2. Implementing interactive techniques, including
working with media texts, language games, discussions
on popular internet memes, and the creation of dictiona-
ries composed of neologisms.

To develop critical thinking and conscious use of neolo-
gisms, contextual analysis and discussions of meaning
were widely employed. Particular attention was given to
how students differentiate between normative language
forms and context-dependent online expressions, which
is essential for maintaining academic standards while fos-
tering communicative relevance in university-level chine-
se language education.

The results were assessed through a comparative analy-
sis of oral and written assignments, as well as formative
assessment methods.

Based on the pedagogical experiment, data were obtai-
ned confirming the effectiveness of methods that integrate
neologisms into the teaching of modern chinese. The fo-
llowing findings were made:

Based on the results, it was noticed that student motiva-
tion increased — 87% of respondents reported greater in-
terest in lessons that involved working with contemporary
vocabulary (advertisements, news headlines, and internet
memes), noting that such classes felt closer to real lin-
guistic environments. Students also became more motiva-
ted to independently expand their vocabulary.

Furthermore, analysis of students’ written and oral work af-
ter completing both modules showed that their active vo-
cabulary expanded by 45 new words used in public spee-
ches, essays, and student projects (MZ&EWR [wanglud
zhapian], BBRS & [xajia guinggao], EM® [che nu], A X
#& [yugguangzu] etc.).

It is also worth noting that students developed stronger
skills in linguistic analysis and interpretation: during tes-
ting, 87% successfully inferred the meanings of neolo-
gisms from context and correctly identified their stylistic
tone and domains of use. Most students were able to
distinguish between occasional and general internet neo-
logisms. Their speech became more flexible and up-to-
date — during presentations, students confidently used
loan translations and borrowed internet neologisms. When
discussing major social issues, their use of neological in-
ternet vocabulary was, according to university instructors,
more expressive and appropriate.
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A problematic finding was that around 20% of students
mistakenly used jargon instead of neologisms in slang
contexts. These results indicate that when teaching stu-
dents, it is necessary to clearly differentiate between ty-
pes of neological terms and to systematically organize
instructional materials.

Thus, the results of the pedagogical study demonstrate
that teaching chinese neologisms expands students’ vo-
cabulary and enhances their linguistic adaptability to writ-
ten internet discourse.

At the present stage, both chinese linguistic scholars and
foreign researchers are focusing on various aspects of the
development of chinese internet vocabulary. Particular
attention is given to its enrichment with neologisms of
different groups that emerge through online communica-
tion. A number of studies by chinese and foreign scho-
lars highlight the trends that determine the appearance of
such neologisms. A distinctive feature of the research in
this area is the strong interest of foreign linguists in chine-
se-language neologisms.

A common tendency, characteristic of both chinese and
other world languages, is the presence of specific slang
and simplifications. A key distinguishing feature of chi-
nese is the widespread use of numerical codes in online
communication, which replace characters when writing
messages. For example, “521” substitutes the phrase “I&
Z” [wo ainin]o however, this is not the only variant — “520”
is also widely used by chinese users to express affection.

In other words, such numerical codes are used in online
communication to convey emotions. To express neutral
messages, users may employ codes such as “94,” mea-
ning “BRE" [wd tongyi]. In most communicative con-
texts, the meaning of these codes can be easily inferred
from context. Among chinese youth, correspondences
between numbers and words have also gained popularity.
For instance, the character for zeroZ[ling] is often used
to represent the polite pronoun “#&” [nin]. He digit 2 — “="
[er] in the cantonese dialect is phonetically close to the
word “easy” 5 [yi]. The digit 9 — 11 [jit]] — and therefore it
is frequently used in online discourse as a shorthand for
words beginning with the letter X [jiti], and therefore it
is frequently used in online discourse as a shorthand for

words beginning with the letter “j”.

However, these are not the only reasons for the wides-
pread use of neological vocabulary online. The foreign
researcher Borisova (2024) points out that through the
use of numbers and latin letters, chinese internet dis-
course undergoes simplification. For example, the ab-
breviation “fq” stands for the phrase BB EFHF [fennu
de gingchiin], meaning “angry youth,” while “zf” stands
for BURF [zhéngfi] , meaning “government.” The primary



motivation for using such coded expressions is the need
to circumvent state internet censorship that controls onli-
ne discourse.

Zhao (2024) particularly emphasize that socio-economic
trends in china encourage citizens to use neologisms in
everyday life. The free combination of morphemes leads
to the creation of new lexical forms. The researchers note
that many neologisms are closely related to interpersonal
communication among young people, family status, and
professional life in china — especially when a social phe-
nomenon becomes widespread regardless of the region.
Moreover, most internet neologisms used by chinese citi-
zens in online discourse serve a psychological function,
helping to relieve the pressure of high social expectations.
Economic challenges also contribute to the emergence of
neologisms. An illustrative example is the term B WE
(fangnu, “apartment slave”), which refers to a person who
works excessively hard to pay off a mortgage.

The chinese researcher chen yaxing identifies the prin-
ciple of speech economy as a key reason for the use of
neological vocabulary in online spaces — serving to attract
interlocutors quickly and efficiently. This principle prima-
rily applies to large-scale communication platforms with
millions of users (such as qg, weibo, and tencent). The
author emphasizes that words used in dialogue are often
intentionally distorted or shortened from their full forms.

As an example, Chen (2024) cites the concept of “public
shame” or “social death” & LT [shehuixing siwang].
To save effort and convey meaning efficiently in online
communication, a shortened version — %€ [shé si] is
often used. Another example involves abbreviated fixed
expressions with similar or related meanings. For instan-
ce, the expression EAEF [xi da pu bén] conveys the
idea of joyful news that everyone rushes to share. This ab-
breviation derives from a combination of longer idiomatic
expressions such as — EEKRA[xi wén 1& jian] (“pleasant
to hear and see”) , KR A [da kuai rén xin] (“delighting
everyone's heart”) , HX[RE K [pu tian tong qing] (“univer-
sal rejoicing”) , FEME [bén zou xiang gao] (“running
around to tell the news”). Thus, abbreviations significantly
reduce linguistic and cognitive effort.

Another group of chinese internet neologisms, as chen
(2024) notes, is based on the use of the phonetic alpha-
bet pinyin. For example, the abbreviation yyds represents
KTy [ydngyuan de shén] , meaning “eternal god,” a
slang expression for something or someone incompara-
ble or brilliant. Another example reflecting emotional ex-
pression is xswl, which stands for X37T [wd xiao si
lido] , literally “i laughed to death,” similar in sense to the
english abbreviation lol (“laugh out loud”).

Chen (2024) emphasizes that both english abbreviations
and pinyin-based expressions are widely used by chinese
internet users to convey emotions and socio-cultural mea-
nings. Moreover, he points out that distorted or altered chi-
nese characters in online communication generally do not
hinder comprehension. For this reason, homophones or
near-homophones are frequently used to form new neolo-
gisms. This process relies on the tonal nature of chinese —
where the same syllable, pronounced with different tones,
corresponds to different characters.

For example, in evaluating someone’s performance online,
users may deliberately write EF8; [zhen bu chuo] (‘re-
ally not poking”) instead of E7f4& [zhén bucud] (“really
nice”). Numerous similar distortions exist, as confirmed by
analyses of discourse on social platforms such as tiktok.
The formation of such neologisms often violates chinese
grammatical norms, reducing their sociolinguistic value.

The main motivation for using such neologisms in online
communication is the desire to attract attention and crea-
te humorous, ironic, or cognitively engaging effects—in
other words, to manipulate public perception (Zhuraviev
et al., 2022). However, this is not the only motive: such
distortions are also commonly used to circumvent censor-
ship restrictions.

Combinations of arabic numerals and chinese characters
have also acquired independent meaning in online dis-
course. For instance, #199 [zhu 99] replaces LA A [zhu
jitjiu] and means “to wish someone a long life.

Ongoing reforms in china, aimed at modernization and
globalization, have made foreign language education
— especially english — a state priority. Chen (2024) ex-
plains that this policy contributes to the frequent use of
english terms in chinese. The english language has secu-
red a strong position in the lexicon of chinese speakers.
Common examples include iq (intelligence quotient) and
emo, derived from the english adjective “emotional,” mea-
ning “sad” or “melancholic”.

From a pedagogical standpoint, the results confirm that
controlled integration of contemporary internet vocabu-
lary does not undermine academic language norms but
instead strengthens students’ communicative flexibili-
ty. Students demonstrated improved ability to navigate
between formal academic discourse and informal digital
communication contexts. This adaptability is particularly
important in higher education, where future professionals
must operate in multilingual and media-rich environments.
The findings suggest that internet neologisms, when
methodologically structured, function as a bridge bet-
ween theoretical linguistic knowledge and authentic com-
municative practice.



CONCLUSIONS

Thus, the neologisms used in chinese internet vocabulary
demonstrate significant vitality and exert a notable influen-
ce on the modern chinese lexical system. Based on the
opinions of researchers, it has been established that the
creation of internet neologisms actively involves chine-
se citizens from various social and age groups, many of
whom often disregard norms of online etiquette. This trend
poses a threat to the normal development of the chinese
language and contributes to the deterioration of writing
skills among chinese users.

The methods of neologism formation in china are remarka-
bly diverse. The use of a limited number of syllables in
creating neologisms naturally leads to the emergence of
homonyms and phonetically similar words. Chinese cha-
racters serve as an objective foundation for the formation
of sound-based imitations. At the same time, the use of
homonyms is largely determined by human factors. Pinyin
is technically convenient for generating and applying ho-
monyms as neologisms.

A synthesis of opinions from chinese and foreign scholars
shows that lexical neologisms used in online communi-
cation perform multiple functions: sociocultural, psycho-
logical, cognitive, facilitative (saving intellectual effort and
time in communication), attractive, and protective (helping
to bypass censorship).

It has been established that the influence of the internet
on the creation of chinese neological vocabulary is natu-
ral and consistent, as it penetrates all spheres of chinese
social and everyday life.

From an educational perspective, the study demonstrates
that internet neologisms should not be viewed solely as a
threat to linguistic norms but also as a resource for inno-
vative teaching strategies in higher education. Their sys-
tematic pedagogical integration supports the formation of
communicative competence, digital literacy, and contex-
tual awareness among university students. Consequently,
chinese language teaching at the university level should
balance the preservation of academic standards with the
incorporation of contemporary linguistic phenomena, en-
suring that graduates are prepared for participation in
modern digital discourse while maintaining cultural and
linguistic integrity.
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